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Innovation In the
area of cork

A risk capital fund to promote innovation
in cork
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35% of world cork manufacturing | 560 M€ revenues from 22k
Customers | 96% exports to more than 100 countries | 7.5 M€ annual
R&D | 37 units with FSC certification'| 3 350 employees |

Euronext-listed stock @
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Phases

Incubation




Important deadllnes
v’ 23 Feb — 22 Mar: appllca
v Until 31 Mar: decision about Se rojects
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More information at



http://www.amorim.com/corkventures
http://www.amorim.com/corkventures

AMORIM
THANK YOU!

THE WORLD IS GOING TO CHANGE:
WE WILL FACE NEW-AND MORE - A
DEMANDING CONSUMERS, P WWW.amorim.com
NEW TYPES OF ECONOMIC LEADERSHIP, 8=
NEW COUNTRIES IN A LEADING ROLE...

BUT THE FUTURE WILL DEFINITELY
HAVE CORK!
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